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Content

Findings
Program Knowledge: Locations to Recycle Milk Containers
No Deposit Knowledge
Return and Recycle Habits: Use of Locations and Beverage Container Disposal
Experience with Bottle Depots
Encorp / Return-It Brand Awareness

Summary
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Introduction

Purpose
Understand and track changes to consumer access to milk recycling programs in BC: 

Program knowledge of milk container recycling at Return-It Depots
Awareness and specific knowledge about “Encorp” and “Return-It”.

Methodology
First year for dual-methodology: total of 1,387 BC residents 18 years+: 

601 by telephone; and
786 online.

Data weighted to category incidence and Statistics Canada (region, age, gender, income).
Fieldwork November 21 - December 3rd, 2008
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Specific Knowledge about Milk Containers Recycling

25%

33%

37%

42%

47%

53%

Aware No Deposit is Paid

2006 (n=1,006)

2007 (n=1,107)

2008 (n=1,383)

2006 (n=1,006)

2007 (n=1,107)

2008 (n=1,383)

Aware Possible to RecycleMilk Cartons:

QA5. To the best of your knowledge, do you pay a deposit on …? What about on …?
QA6. To the best of your knowledge, is it possible to recycle … at a bottle depot? What about …?

Base: Total BC respondents

Plastic Milk Jugs:

96%

92%

93%

85%

81%

84%

Awareness 
growing, but 
still upward 

potential.
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Rating of Experience with Bottle Depots (2008)

41%

37%

40%

35%

42%

56%

38%

43%

84%

79%

83%

87%

82%

89%

85%

84%

Total (n=983)

Vancouver (n=74)*

Rest of GVRD (n=321)

Fraser Valley (n=226)

Vancouver Island (n=221)

Rest of BC (n=141)

Multi-family (n=272)

Single family (n=711)

Very favourable Somewhat favourable

Base: Those who take any containers to bottle depots

Region:

Dwelling:

∆ from 2002
(ppt)

-3

n/a

-4

+1

-5

+1

n/a

n/a

*QB11. Based on your most recent experience at a bottle depot, which of the following better describes your impressions of the 
depot you last visited?
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∆ from 
2002
(ppt)
+7

-3

-1

+1

+2

+7

+2

+4

n/a

n/a

n/a
-1
n/a

-2

Unaided Reasons for a Favourable Experience with 
Bottle Depots (2008)

Base: Those who have a favourable perception (n=818)

QB12. What was it about the depot you last visited that gave you a favourable impression of it?

32%
30%

26%
20%

15%
10%

7%
7%
7%
6%
6%

2%
2%

1%

Fast/speedy service
Efficient/well organized

Friendly/courteous staff
Clean

Helpful staff
Get a refund/money back

Good location
Good service

Easy/easy to use
Take everything

Adequate facilities for sorting items
Convenient (unspecified)

Facilities/supplies for cleaning/washing hands
Support recycling
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∆ from 2002
(ppt)

-2
+2
n/a

+2
+4
+4
n/a
+1
+4

42%
22%

15%
14%
14%

11%
11%

7%
7%
7%

6%
6%

5%
4%

3%
2%
2%

Dirty/messy
Smelly

Disorganized/confusing/complicated
Rude/impersonal staff

Didn't receive full refund
Understaffed/long lines

Homeless people/unsavory clientele
Time consuming

Having to sort products
Sticky

Loud/noisy
Too busy
Crowded

Located in bad part of town
Difficult to find parking

Cold
Inconvenient location

Unaided Reasons for a Unfavourable Experience with 
Bottle Depots (2008)

Base: Those who have an unfavourable perception (n=133)

QB13. What was it about the depot you last visited that gave you an unfavourable impression of it?
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Aided Awareness of Encorp and Return-It

0%

20%

40%

60%

80%

100%

Encorp or Encorp Pacific 31% 34% 38% 39% 42% 36% 40%
Return-It 35% 37% 51% 50% 48% 51% 59%

2002 (n=1,210) 2003 (n=1,200) 2004 (n=900) 2005 (n=830) 2006 (n=1,006) 2007 (n=1,107) 2008 (n=1,383 
/ n=601)

QE2. Have you heard of …? How about …?

Base: Total BC respondents (Encorp) / Total BC phone respondents (Return-It) 
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Summary

Awareness milk containers are recyclable continues to increase over time.
Still opportunity to further increase awareness (2/3 not aware for milk cartons and 
half for plastic jugs).

Recycling is strong and largely stable.

Still, many do not recycle on occasion, especially out of home  

Bottle depots are highly recognized, well used and experiences are favourable.

Vancouver residents awareness and behaviours remain more “challenging” than elsewhere.

Awareness of Encorp is stable while recognition of Return-It milk continues to grow.
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Summary cont.

Recycling is strong and largely stable.

Still, many do not recycle on occasion, especially out of home  

Bottle depots are highly recognized, well used and experiences are favourable.

Vancouver residents awareness and behaviours remain more “challenging” than 
elsewhere.

Awareness of Encorp is stable while recognition of Return-It
continues to grow.
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